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SUBSCRONOMICS,
A REALREVOLUTION FOR ZA USERS

“Subscronomics is a global trend about marketing products
with a revenue model based on recurring payments.”
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The global turnover of subscription economy in ZA will exceed $823M by 2025
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TOP 3 INDUSTRIES FOR
SUBSCRONOMICS IN SOUTH AFRICA

Proportion of 13% Average Digital - Total Digital $99M
Households B : Music monthly ) : Music turnover
with a Digital - price per = perannum
Music Service - Subscription -
Subscription 2021 - 33,44 $171M
-~ 5 #9r°0 5 2021
2025 : :
W
2025
Music, a cheap service in ZA, represents 19%
of the global subscriptions economy of the region.
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Nearly 1in 2 South African households
is subscribed to a video-on-demand service.
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Source: data from Telecoming in collaboration with Juniper Research
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